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3D Panoramic views
of iconic locations,

Get alerts about speed

limits, speed limits and Post hyperlocal issues Long addresses simplified

traffic monitoring on map like - into six characters for mapped pan-India.
areas and more waterlogging, unsafe 3D photorealistic easy & precise address-
areas, speed breakers, depictions Of com'plex sharing.
potholes, sharp turns flyovers and junctions.
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Connect Mappls Gadgets to monitor safety of vehicles and loved ones
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Disclaimer

Statements in this management discussion and analysis
describing your company's views about the industry,
objectives, projections, estimates, and expectations may be
“forward-looking statements” within the meaning of
applicable laws and regulations. Your company undertakes
no obligations to publicly update or revise any
forward-looking statements, whether as a result of new
information, future events, or otherwise. Actual results,
performances, or achievements could differ materially from
those expressed or implied in such statements. Readers are
cautioned as not to place undue reliance.
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About Your Company

C.E. Info Systems Ltd (“Mapmylndia”, “Company”) is India’s
leading advanced digital maps and deep-tech company,
popularly known in India as Mapmylndia and globally as Mappls.
Your company offers proprietary digital maps as a service
("MaaS"), software as a service ("SaaS") and platform as a service
("PaaS"), including its advanced digital map data, software
products, platforms, application programming interfaces
(“APIs"), loT and solutions to new-age tech companies, large
businesses, automotive OEMs, government organisations,

developers, and consumers.

Your company has built India’'s most comprehensive, accurate,
feature-rich, and continuously updated digital map data
product down to address and urban building level detail, pan
India, covering all towns, villages, and the entire road network of
the country. Your company is building not just 2D maps, but also
3D (with landmarks, terrains, and city models), 4D (updating in
near real-time), HD (high-definition and high-accuracy),
RealView (geo-tagged 360-degree panoramas, videos and
photos representing actual ground reality), and hyper-local
geo-demographics data-rich maps, to continuously evolve its
Al-powered Digital Metaverse Twin of the Real World. Your
company is also building digital maps for other regions in the
world and has integrated global maps for over 200 countries and

territories under its Mappls platform.

Your company's platform provides extensive and
comprehensive functionalities and ever-expanding set of use
cases in a variety of industries spanning automotive, BFSI,

e-commerce, and fleet management among others.

Your company develops technology stack in-house, showing
strong technical prowess through a variety of services across
mapping, location and navigation, geospatial data analytics, GIS
(geospatial information systems) and Al, GPS tracking and
loT-based fleet management, logistics optimisation and

workforce management, drone-based solutions, developer APIs.

Your company has also begun its foray into the field of Internet of
Things (loT) powered retail gadgets under the brand name
Mappls Gadgets.

WepmyIndia

With the integration of Gtropy solutions in 2022, your
company was able to streamline focus in the IoT
division through new management bandwidth. This
resulted in a drasticincrease in number of IoT devices sold
and rented this year. As always, your company continues
to push the barriers of innovation and location-based

offerings.

Your company has served 2250+ enterprise customers
since inception, and actively served 850+ customers in
FY2023. Your company pioneered digital mapping in India in
1995 and has earned its market leadership position in this
industry and built a strong moat by capitalizing on our early
mover advantage, developing proprietary and integrated
technologies, full stack product offerings, continuous
innovation, and robust sustainable business model. Your
company also built India’s very internet mapping platform,
mapmyindia.com (now called Mappls.com) in 2004. Your
company's free Mappls app for consumers provides
the best and fully indigenous maps, navigation, safety,
hyper local and loT gadget-enabled experience for Indian

users.
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MapmyIndia

Our Journey

Company was founded
Start of India’s digital maps

Launched India's internet

mapping portal, mapping
technologies

Launched pan-India
GPS navigation system

—_~

Launched loT
(GPS-based telematics)

Launched map and
location API Platform

5\ N 7%

Built transportation,
logistics and workforce

Acquisition and automation platforms

Integration of Vidteq
(India) Pvt. Ltd.
Launched nation-wide

unique digital address ’

and location identity
system-"eLoc" (now
called Mappls Pin)

Built Al-powered
4D HD Digital Map Twin
of the Real World

8 | Innovating for Impact

Built N-CASE mobility
suite for Digital Vehicle
Transformation

Launched geospatial
analytics and GIS

platform
Launched real-time Entered MoU Gol announces
maps of Covid vaccine with ISRO geospatial guidelines
centers on Co-WIN
Listing on Indian Acquisition and Mappls global platform
Stock Exchanges Integration of released with integrated
Gtropy Systems maps of 200+ countries

Pvt. Ltd.
Launch of Mappls RealView

and Metaverse Maps
Relaunch of Mappls

loT gadgets

Annual Report 2022-23 | 9



Message from the
Chairman's Desk

Dear Shareholders,

| feel pride in presenting the 28th Annual Report
for FY2023 of CE Info Systems Limited.

In the year following our listing on the NSE and BSE, we
have seen an incredible response to our story, and are
very thankful for the interest displayed by the
community towards understanding our company. We
remain committed to pushing the envelope in terms of
India's map-based services through unique
combination of our advanced digital map database,
strong management vision, advanced technological and
digital capabilities, and a commitment to providing top

quality products to our customers.

Our solutions in B2B & B2B2C can largely be classified

as Map-led and loT-led, and each of these is powered by
different levers and creates different value for the
organization. We have historically been driven by the
Map-led business, which is a high margin business
owing to the 28 years we have been able to spread the
capital expense over. While our loT offerings are strong,
until recently we were unable to focus on this segment
due to limited management bandwidth. With the
acquisition and successful integration of Gtropy, we
now have a dedicated management force with a wealth
of technical expertise to grow that business with the
right investment. We are already seeing incredible
results, with a drastic increase in demand for the loT
from FY2022. We
expect this business to continue to scale up and

based solutions by us growing

contribute strongly to our financial performance in the
coming years.

Another area we are excited to explore is the drone
segment. While we consider it to be one of our 3 pillars
of technology (along with maps and IoT), it is still in the
nascent stage. However, we believe that prudent
investment at this point will yield strong results in the
longer run and are proud to announce a strategic

investment of into Indrones Solutions for a

stake.

We are bullish on the value-add we will derive from

this investment over the next few years and expect it
to strengthen our delivery capabilities. We are also very
excited about our strategic investment of crores for
a stake in Kogo, a gamified social travel
commerce platform, which will open up new
markets and new use cases for us. This is primarily an
effort to create value for the general public (our B2C
customers) through an enticing combination of
information and interaction.

The ruling of CCI against Google’s monoply and
it's abuse has given us hopes to make a dent in
the consumer market.

We continue to expand our global portfolio of offerings
via our Mappls brand and have opened up a new office
in South Korea, led by industry veterans with a wealth
of experience. This business will primarily cater to
the Southeast Asian markets, and we expect this to

grow materially over the next few years.

With all these opportunities in front of us, | would like
to explain our growth roadmap, and the drivers for
the same. We are aiming to reach a revenue of

Rs. 1,000 crores in the next 4-5 years, and we feel like
our track record over the past 2 years gives us good
confidence that we will be able to achieve this target.

Over the past 2 years, our revenue has grown at a
CAGR of

required to meet our target. Additionally, our net

which would be the growth rate

margins have expanded significantly.

We expect this growth to be driven through
a combination of operating leverage, rapid adoption
of our services through increasing use cases,
focused management efforts and strong order book
growth. We are thankful for the trust placed in us by
all our clients and will endeavor to maintain our

track record of excellence.

On the operational side of things, | am pleased to
inform you that we generated operating revenues of
Rs. crores in registering a healthy
growth of

Profit (EBITDA) was Rs.
YoY. Our Net Profit (after-tax) for the

crores, reporting growth of

The Operating
crores for the year, an
increase of
year stood at Rs.
YoY. Our open order book as of April 1st 2023 stands at
crores in FY22. We
expect our strong opening order book to provide

Rs. crores, up from Rs.

assurance of our growth trajectory in the years to
come.

| take this opportunity to record my appreciation for
my fellow directors for guiding the Company amidst
this challenging operating environment. | would also
like to thank all of our personnel and
management that continue to strive at excellence,
allowing Mapmylindia to always stay at the edge of
innovation and capture new opportunities. We have
been able to contain the industry-wide problem
of attrition through job satisfaction, upskilling
and converting more employees into a permanent
role. Finally, | offer my thanks to our customers,
consumers, business partners, suppliers,
shareholders, and other stakeholders for
their continued trust in the Company.

WapmyIndia

| look forward to the years ahead as we work together
towards building a Company that benefits all

stakeholders.

As Nobel laureate Albert Szent-Gyorgyi said,

Innovation has been the cornerstone of Mapmylindia’'s
mantra to building a sustainable business. The
Company has made a mark for itself in the domestic
market and our ability to integrate Maps, IoT and Drones
to produce world class products and solutions places us
uniquely to tap the global markets where the

opportunities are endless.

Sincerely,
Rakesh Kumar Verma

Co-Founder, Chairman & Managing Director,
C.E. Info Systems Limited
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A Word From The CEO

Dear Shareholders,

The year gone by turned out to be a significant
milestone in our journey as we delivered strong
performance on all fronts. While we continued to
leverage the opportunities that stood in front of us to
achieve this growth, it would not have been possible
without the support of all our stakeholders and our
excellent team.

In FY2023, our revenue grew by ~41%, wherein we
witnessed growth across all our segments.

I'm extremely happy to share that, on the automotive
side, the rate of adoption of our N-CASE mobility suite
surpassed the industry growth as 1.9+ Million new
vehicles that includes four-wheelers, two-wheelers, and
CVs, across ICE and EV segments, went built-in with
Mapmylndia NCASE solutions, up from 1.3 Million in
FY2022. We foresee this number to grow on the back of
our market leadership and the increasing adoption of
ADAS and Electric Vehicles in the industry. Additionally,
for our mobility market- we have built maps and loT
capabilities to capture the multi-billion-dollar
addressable market of 300+ Million crore existing on-
road vehicles in India.

Our non-automotive & mobility vertical i.e. consumer
tech & enterprise digital transformation, reported a
robust growth as we won business from digitally native
companies to large, traditional businesses across
verticals. Our comprehensive product stack and
strong tech capabilities allows use to serve multiple
use cases and explore upselling and cross selling
opportunities. Moreover, our geospatial analytics have
been crucial in providing insights to businesses in
their objective to transform digitally. We saw multiple
national, state, and local government organizations sign
up for not only our geospatial solutions but also our
drone capabilities. We have been making inroads and
exploring the B2C market  through strong
government partnerships and our consumer facing
application, Mappls and IloT gadgets. Both our
app and gadgets have been receiving immense
appreciation from consumers.

We have strengthened our open order book for next
year and it now stands at Rs. 918 Crores, giving us the
confidence that our revenues will grow at a healthy
pace over the next few years. While our open order book
provides revenue visibility for the coming years, our
existing and growing customer base, gives a direction
on the additional revenue that can be generated
through new contracts during the year. We added 250+
B2B and B2B2C customers in FY2023 and have grown to
over 850+ diverse revenue generating customers with a
retention of more than 90%. We remain focussed on
building deep customer relationships and adding value
through our products by serving various use cases and
ultimately expanding our addressable market.

On the product side, we continued to invest and
innovate towards enhancing our mapping technologies
that consist of our developer APIs, N-CASE suite, digital
transformation platforms and Mappls application. We
released RealView 360-degree and Metaverse 3D map
products on Mappls, enhancing our B2C product
offering. We augmented our N-CASE suite offerings by
integrating, our recently acquired, KOGO's gamified
social travel commmerce platform with our maps

and navigation. This gives a unique edge to our product
offerings to automotive OEMs.

Besides this, within our loT-led segment we cater to the
existing on-road vehicles through Gtropy and
Mapmylndia’'s combined loT-led goods logistics &
people mobility SaaS. This segment contributed
materially to our top line during the year. Margins from
the loT-led segment improved towards the end of
FY2023 as the SaaS revenue started kicking in. We
expect this trend to continue as more and more
enterprises and consumers start buying our loT gadgets
and using our platform.

Apart fromm maps and IoT, as said in the past, we have
been focussed towards enhancing our
drone capabilities as well, both organically and
inorganically. We acquired a 20% stake in
Indrones Solutions Private Limited, a company that
is engaged in the business of drone manufacturing,
data analytics and developing end-to-end
solutions leveraged by drones, IoT and other sensors
which helps digitize various sectors. Similar to
the Gtropy acquisition, our objective in the coming
quarters would be to integrate Indrones with our
existing drone segment to address the fast-growing

market for drone solutions.

While we will continue to look for inorganic
investment opportunities that will help us enhance
our offerings and increase our addressable market, we
have outlined four areas for our organic investments
that will set us for an accelerated growth in the
coming quarters. First, towards development of
product segments that are currently at a nascent
stage that includes scaling our loT-led business and
building strong full-stack drone capabilities. Second,
in marketing activities to build awareness of the
Mapmylndia and Mappls brands and product
portfolio which will reap rewards in terms of new
customer acquisition and new use case adoption.
Third, towards leveraging the B2C opportunity
that includes investing in our consumer facing
app and gadgets space. And fourth, in cutting-edge
product and platform development which will further
expand use cases, addressable markets, growth
engines and moats for Mapmylndia Mappls.

Our objective has always been to build advanced
digital maps and deep tech digital products and
platforms to serve a variety of customers and their
multiple use cases. So, | would like to take this
opportunity to thank all our stakeholders for their
support and we are pleased to have you onboard on
this exciting journey ahead.

Sincerely,
Rohan Verma

CEO & Whole-time Director,
C.E. Info Systems Limited
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Key Highlights of FY2023
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Launch of Mappls RealView

The first & fully indigenous All India 360-degree Panoramic
Street View & 3D Metaverse Maps Service on India's own,
home-grown, free mapping portal, Mappls.com. Mappls
RealView covers thousands of kilometres each in metropolitan
areas and cities such as Greater Mumbai, Bengaluru, Delhi NCR,
Goa, Pune, Hyderabad, Chennai, 3Jaipur, Ahmedabad,
Gandhinagar, Chandigarh, Jodhpur, Patna, Nashik, Aurangabad,
Ajmer, and hundreds more towns and tens of thousands of

kilometres of highways connecting these cities and towns.

Users can see interactive 360-degree panoramic
views of tourist landmarks, beaches, residential
colonies and apartment societies, office towers
and complexes and the roads connecting them
so they can virtually explore and navigate with
confidence. Users can also see immersive,
detailed 3D models of landmarks, iconic
buildings, residential apartments, and

commercial complexes.

to see Mappls RealView in action
|

Mappls Swadeshi consumer App, logistics Tech &
APIs integrated with government of India’s ULIP

nology and bolster
to end efficiency and safety

Showcase of Mapmyindia Mappls APIs during the launch event of
Government of India’s National Logistics Policy to Honourable Prime
Minister Shri Narendra Modi. Intended to be integrated with
Government of India’s ULIP to help the logistics ecosystem easily
track their goods movement on detailed pan-India maps and get
expected time of arrival information.


https://about.mappls.com/indiaverse/

MAPPLS

MapmyTndia

Uttar Pradesh police and
Mapmyindia Mappls sign MoU to
give commuters Real-Time traffic
& safety alerts through Swadeshi
Mappls App

Technology from Mapmylndia Mappls will be integrated
with the government systems and processes on one side,
and provided to consumers, commuters, and citizens for
free through the swadeshi Mappls maps & navigation
app on the other side. Benefits include Integration of
daily traffic advisories such as procession, protest, rallies,
VIP Movement, road closures, diversions with Mappls
App integration of road safety information such as
blackspots, dangerous turns, updated speed limit,
accident prone zones etc, traffic related issues such as
speed, parking zones, water logging, road conditions &
hazards, grid locks, traffic light failure, accident etc and
real-time congestion information to traffic police in the
form of alerts, among others.

Delhi government and Mapmyindia
Mappls sigh an MoU to develop a
decision-making tool to develop an
accessible and connected network
of charging stations

Development of a web-application which will be a geo
spatial decision-making tool to ensure effective
sighting of EV charging stations. The tool will
supplement the planning and deployment of an
accessible and connected network of EV charging

stations within the city.

Mappls App introduces path-
breaking Junction view in
navigation to enable safer driving
and help minimise road accidents

Mappls App Junction view gives the 3D representation of
the junction with marked lanes. The highlighted mark
shows the exit or entry of the flyover in real-time in the
3D photo-realistic format while navigating. This is
intended to help prevent/reduce mishaps like car pile
ups during foggy conditions and other unfavourable

driving situations.

to download the free Mappls app

Mapmyindia Mappls launches

for the first time in India - The
Ramayan Maps

Unveil of the Ramayan Maps as part of an initiative to
help people connect better with India's heritage and
culture through the lens of maps. These maps are meant
to evoke emotion and understanding of holiest of the
Hindu epics, the Ramayan, by tracing and showcasing
the journey of the Maryada Purshottama Shri Ram - right

from his birth to the establishment of the Ram Rajya - on
a rarely seen map of India from Treta Yug.

Mapmylindia unveils Mappls
Gadgets for cars and two-wheelers
including GPS Trackers, Dash
Cameras, In-dash Navitainment
Systems and Smart Helmet Kits

Launch of new line of Mappls Gadgets for cars and
two-wheelers - including advanced Vehicle GPS trackers,
Dash Cameras, In-Dash Navitainment Systems & Smart
Helmet Kits.

to learn more about Mappls Gadgets
|


https://mapplsgadgets.com/
https://about.mappls.com/app/
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Our FY2023 Financial Highlights: Story in Charts

Revenue from Operations (Rs. Crores)

CAGR OF 36%

281.4

200.4
152.5

FY21 FY22 FY23

Profit After Tax (PAT and PAT Margin)
(Rs. Crores and %)

CAGR OF 34%

34%
36%

107.5

31% YA

59.4

FY21 FY22 FY23

18 | Innovating for Impact

Earnings Before Interest, Depreciation and
Amortization (EBITDA and EBITDA
Margin) (Rs. Crores and %)

CAGR OF 49%
42%

0
Vg 17.9

e 86.0

FY21 FY22 FY23

Open Order Book (Rs. Crores)

CAGR OF 56%

918.0
699.6

FY21 FY22 FY23

MapmyIndia

Cash and Cash Equivalents
(Incl. financial Instrument) (Rs. Crores)

484.7

381.8

336.2

FY21 FY22 FY23

Cash Conversion Cycle (days)

19
103
87
71 g5 66
I I ] 40 )
FY21 FY22 FY23
. Inventory Days Receivable Days . Payables Days

Cash Generating From
Operating Activites (Rs. Crores)

81.8

FY21 FY22 FY23

Return on Capital Employed (ex-cash)

122%
107%
96%

FY21 FY22 FY23
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Mapmyindia as an Innovator

AHEAD OF THE CURVE

“A pile of rocks ceases to be a rock pile
when somebody contemplates it with
the idea of a cathedral in mind.”

—Antoine de Saint-Exupéry

While Mapmylndia is not in the business of surveying
rocks or building cathedrals, we more than embody
this attitude of being able to approach problems
with a targeted course of direction, allowing us to see
unique opportunities. Your company has always
been able to understand in what direction customer
needs will evolve and have a jumpstart on innovation
to be prepared for a host of outcomes.

1995 - Where Do | Can My Cola?

The Context

Following the New Economic Policy, 1991, foreign
companies began to pour into India in the wake of
globalization. However, Indian infrastructure was
vastly different to the west, especially in the fields of
connectivity and recording of data. While paper
maps were extremely pervasive in the US, India
operated on a more informal system of landmarks
and familiarity with nearby locations. Coca Cola,
having just re-entered India, and through its
acquired Indian cola company Thums Up had a
complex network of bottlers each with an assigned
distribution  territory, nothing depicted the
boundaries of the territories (descriptions such as
“along the river” substituted for maps).

Enter Your Company

Given that Coca Cola was unable to keep consistent
records of locations, Your company converted their
written records of their bottlers command

areas into 2D digital maps. Your company created
these digital maps by conducting professional field
surveys, collection and compilation of major
landmarks, roads, rivers, city, district, and locality
information. The partnership with Coca Cola lasted
more than a decade enabling them to easily
understand and see their bottlers command area and
gaps or overlaps of coverage.

~Creates digital maps~

Mrs. Rashmi Verma & Mr. Rakesh Kumar Verma
Founders of Mapmyindia

WapmyIndia

2000 - Can you hear me?

The Context

Mobile telephony was taking its first steps into India.
Telecom operators were rushing to set up telecom
towers across the country. With each tower costing
more than Rs. 1 Crore it became imperative to place
them in the correct locations for the best coverage.

Enter Your Company

This provided an opportunity for Your company to
build 3D maps of the country. Telecom operators
such as the joint venture of Essar and Cellular One
were interested in topographic features (high
ground suitable for cell towers) where they needed
to understand the height of buildings, hills,
vegetation etc to be able to calculate the
transmission area for a tower. Through these 3D
digital maps operators saved on making any costly
decisions.

~Creates 3D maps~

2004 - The Rise of the Internet

The Context

The early 2000s was a great time to be a fan of
technology. A new tool had just emerged: the
Internet - A massive connection of networks
intended to answer every question and solve every
problem. Additionally, satellite imagery had become
readily available in India. GPS equipment, trackers
and car surveys further led to a lot of productivity
enhancement and made the data collection and
digitization process much faster and easier.

Enter Your Company

By this point, after having built extensive digital
maps of the country, Your company decided to
unveil India’s first internet mapping digital portal

‘Mapmylndia.com’, providing

customized, location-based services that can be
accessed both via web and on mobile for free. This
gave the company an impetus to provide a service to
consumers. With more adoption and usage by
consumers, Your company was able to educate more
enterprises on the power of such technologies. As
Your company was able to anticipate the market
needs of newly emerging technology and add our
own value to it, we were able to license our data to
enterprise tech customers like Yahoo.com to power
their yahoo india maps portal. As a result, your
Company was declared as a showcase company for
the ‘IT Innovation in India’ by NASSCOM in 2004.

~Online maps for consumers~
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The Context

With renewed vigour, India had started building their
road infrastructure such as the Golden Quadrilateral.
With more consumers driving intercity, the culture
around using maps becoming widespread in India,
more people had begun relying on maps that they
could be assured were as up to date as possible.

Enter Your Company

We launched a pan-India GPS navigation system that
allowed users to navigate towards their desired
location. This was the first technology of its kind in
India, and with our extensive house level address
maps as part of our GPS navigation systems, retail
customers through the personal navigation devices
and automotive OEMs through in-dash systems were
able to now get turn-by-turn voice and visual
guidance. Soon, well-known auto manufacturers
such as BMW, General Motors and Ford licensed
Mapmylndia data and software and started offering
touch-based navigation as an additional feature in

their in-dash systems.

The Context

With smartphones being able to access the internet
as a norm, more companies began to realize the
importance of staying connected to the internet at
all times, allowing for transfer of large quantities of
data. However, nobody was able to derive
meaningful outcomes from the mass of data,
creating a market opportunity for anyone with good
enough technology to allow for telematics related to
location-based data.

Enter Your Company

We created a GPS-based telematics platform that
leveraged the power of the Internet of Things and
Big Data processing to create a user-friendly
platform that could provide intelligible outcomes
and analytics including matters such as utilization
metrics, streamline process flow and efficient
tracking and monitoring of assets, vehicles, and
equipment. This led to Mapmylndia being awarded
the coveted title of ‘Most Innovative Mobile
Application of the Year' in India IT & Telecom

Excellence Awards by Frost & Sullivan in 2011.
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The Context

While developers were now aware of the importance
of integrating map-based data into their software
and applications, especially in newly emerging fields
such as e-commerce, fleet management and food
delivery, there was a lot of confusion on how to
gather map data, how to integrate that into their
native software and how to create user-friendly
output from the same

Enter Your Company

We created a suite of APIs and SDKs that allowed
developers to easily integrate their solutions and
software with our database and products. This
allowed for widespread adoption of our services by
ecommerce platforms like Amazon and Flipkart due
to the ease of use and accessibility.

The Context

Most drivers use their phones for navigation.
However, this is fairly unsafe, as well as faces a myriad
of problems in the event of poor network

connectivity and low battery.

Enter Your Company

We released a suite of products called NCASE
(Navigation and Connected, Autonomous, Shared
and Electric Vehicles) that will integrate
Mapmylndia’s maps and platforms into the car
software stack displaying on not only in the
infotainment systems but on the dashboard and

driver cockpit.
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These maps are solving a variety of use cases to not
only make navigation available even in events of poor
connectivity and update in near real time basis once
connected to the internet, but would also enable
ADAS systems, tracking of shared mobility fleets and
provide battery range anxiety solutions for electric
vehicles. Faced with massive success, Mapmylndia
has managed to secure an 80-90% volume market
share in new vehicles for maps and technology

solutions in automobile OEMs.




The Context

There was a severe lack of geospatial related
analytics due to most companies not having either
the map data to gather the information or the
software to derive meaningful outcomes from the
data.

Enter Your Company

Our geographic information system and
geo-analytics offerings platforms, mGIS and Insight,
consist of location-based APIs capable of ingesting,
processing, publishing, visualising and analysing
geo-spatial data to provide location. These offerings
are used by customers for optimising supply-chains
and logistics, for instance to devise the optimal
supply routes for petroleum products to various
pumps, or for governmental and regulatory
authorities and agencies to understand the
locations of traders, taxpayers etc. across locations.

The Context

While there are now many companies that have use
case specific digital maps to some degree of
accuracy, maps are becoming more and more
complex having evolved from simple 2D to 3D to
High Definition to information rich maps to now
metaverse maps. We have been able to establish a
strong foothold as market leaders in the geospatial
industry servicing B2B and B2B2C customers
through our products and platform, we have now
started to offer more comprehensive products and
slowly monetize B2C customers.

Enter Your Company

We released Mappls RealView, a  360-degrees
recreation of any location for 100+ cities across India
through our Mappls.com and Mappls app for

consumers. Completely free to use through

the Mappls portal, users can view their entire
surrounding at any point across India. The first
company in India to offer this technology of its kind,

we decided to do this so that Indian consumers could

also benefit from this technology.

The Context
There are no plug-and-use navigation hardware to
increase the quality of the average driver's

experience.

Enter Your Company

Mappls relaunched its suite of hardware aimed at
helping the general public have a better experience
through tools such as smart dashcams,
voice-integrated helmets for navigation and
best-in-class Navitainment systems.
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Mapmyindia as a Digital Transformation

Company

When it comes to the Mapmylndia journey of innovation, we begin to notice certain key trends - We are always a few

years ahead of what the market expects as a standard, and our flexibility and wide solution suite helps us be ready to

tackle any problem that might arise. As a result, we are able to service the nascent market, leading to an air of

wonderment around our technologies as well as priming us to set the market expectations.

Blue ocean opportunity

Given how wide our breadth of solutions can stretch,
there are very few problems that Mapmylndia cannot
solve. This allows us to captures vast market
opportunity across a variety of industries, since
almost all industries now have some need for
location-based solutions.

Early mover advantage

Integrated loT powered logistics solutions &
Drone-based technologies are still in the nascent
stage, allowing us to set the market standard for
quality and value-add.

Understanding the Industry

Market leadership established on the basis of its
depth and breadth of offerings. The management
has had vast experience in this industry, having led
the innovation in mapping, deep technology, and
digital transformation.

In-House Technical Expertise

Mapmylndia's advanced technology stack of powerful
data mapping which can easily give birth to infinite
integrations and applications within technologies,
corporates, governments and end-consumers allows us
to be uniquely positioned as a Digital Transformation
company who is able to vastly optimize and streamline
problems such as business expansion, cost and process
flow optimization and risk based analytics.

Innovating for India

With the new geospatial policy that came into effect in
February 2021, the government of India has opened up
the geospatial sector to indigenous companies. As the
market leader in this industry, we are strongly favoured
to carry forward the Indian geospatial journey and drive
innovation in aspects related to location-based
datamatics and compliance, infrastructure planning,

city planning and traffic organization.
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What Fuels Our Innovation?

Barriers to Entry

Building Maps is costly and time consuming, and we
have been able to handle both by amortizing the
capital cost over the course of 25+ years as well as
update the maps in a more technologically
advanced cost efficient process.

Our strong profitability is entirely channelled
towards R&D and innovation, allowing us to stay
ahead of the curve and constantly refine our
solutions.

v

MapmyIndia
MAPPLS

Flexibility

All our products and platform are developed
in-house, and our wide breadth of offerings allows
us to not only customize solutions but also provide
revenue contracts ie charge per vehicle, per asset,
per api, per use case etc suitable for every customer
as they require.

This allows us to easily enter new markets and
industries and carry over our existing products and
platforms.

Future Looking

We have been able to identify what will become
a relevant issue for enterprises 3-4 years in the
future, and begin working on prodcuts right
away, allowing us to enter the market with a
refined solution and set high expectations.

26 | Innovating for Impact

We were able to focus on efforts such as

enterprise digital transformation, geospatial

analytics, 4D maps and real-time map
updates for navigation much before they
became a mainstream demand.

MepmyIndia

The Flywheel Effect

Any customer using our technology be it through
vehicles, corporate and consumer tech apps,
government systems and mobility customers
integrated with our technology capture and report
location data back into our cloud, which then refines
our maps and offerings at a near real-time basis,
allowing our solutions

to be always updated. This system handled tens of
billions of API calls during the year enriching the map
data. This in turn attracts more customers. This cycle is a
low-capital-intensive method of data updation, paired
with increasing use cases and more dynamic output,
resulting in a constant feedback loop.

In simple terms, the flywheel effect can be described as follows:

Better Maps -> More Customers -> More Data Gathered -> Better Maps

Better content
& features

More
customers

More and [ E
Intouch Fleet
better features COI’pOI’ate &Logistics  Maps & Search
& functionality
By Industry
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Creating Impact

We engage with various internal and external
stakeholders on a continuous basis. While on one hand
we create impact on external stakeholders by delivering
value-add through our unique products and platforms,

on the other hand, we consistently undertake initiatives
for our internal stakeholders to enrich their working
environment and help them become leaders. This helps
us build long-term and healthy stakeholder relations.

Value Proposition Creating for India Bugiir:sosnggrlft?ons Imﬁ;g:gg:
Stakeholder
Customers \/ \/
Business Partners N4 N4
Workforce v N4
Shareholders N4 N4
Society N4 v

Creating
for India

Essential
Partner

Investing In
Innovation

Digital
Advance-
ment

Personalized
Business
Solutions

Your company has always been focused on providing
offerings that can combine cutting-edge technology
with an outcome-oriented mindset. Given that we wish
to give back to society in as many forms as possible, we
also wish to ensure that

we add value by creating for India. With these as our
core pillars, we have attempted to ensure all our
stakeholders’ experience have been touched by these
fundamentals in as many ways as possible.

MepmyIndia

Creating for India

Ensuring we maintain our societal obligations and
actively work towards the welfare of internal
stakeholders, such as employees and shareholders, but
also encompass our duty to society by improving
cultural welfare and having a strong sense of
accountability and responsibility.

Personalized Business Solutions

Focus on understanding the problem statement and
utilizing industry expertise to craft a custom solution
using our strong technological suite.

Investing In Innovation

Investing in both technology and people to ensure
stability and longevity of our operations. Innovation is
powered by a mix of technical expertise, focused
research and a desire to stay ahead of the curve.

ﬁﬁﬁ

Customers Business
Partners
Customers

We are focused on understanding the problems and

requirements of our customers and crafting
personalized outcome-focused solutions to ensure that
we create long-lasting relationships. We have been able
to service over 2250 enterprise customers since our
inception and continue to enjoy the privilege of having a
retention ratio of more than 90% resulting in
relationships lasting more than a decade. We are
constantly engaged with existing customers and new
customers and aim to up-sell and cross-sell to create
more value. Customers appreciate our products and
platforms for not only the accuracy of the map data we
provide but also for the service levels we are able to

achieve to solve for their business needs.

\ \

Workforce

’

Shareholders Society

Solution Demos on Display
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Business Partners

We invest in our strategic business partners to allow
them to showcase their capabilities and bolster their
access to larger opportunities by exposing their
solutions to larger target markets and demographics,
creating a strong drive to provide cutting edge
technology.

With KOGO Team

We have seen strong reception to this approach by our
partners and continue to look for complementary
inorganic offerings to create larger exposure to them
and improve our suite of offerings. Over the years we
have invested into partners such as Pupilmesh,

Nawgati, Kogo and Indrones.

With PupilMesh Team

Strategic Business Partners

Workforce

We are focused on ensuring our workforce thrive in a
forward-looking work environment that supports
proactivity, inclusivity, and upskilling. We have built a
development center in Ranchi, Jharkhand to upskill
and hone technical talent. Our employees are given
access to many different industries and are exposed to
a variety of problems and solutions, driving creativity
and creating a strong desire to excel through healthy
ambition combined with quality assurance.

Shareholders

We are grateful for the trust that our 1.4 L+ shareholders
have placed in us, and while we continue to report
excellent financial metrics and strong return ratios, our
goal is more long-term. We want to ensure that all our
shareholders are assured of large capital gains, which
can only happen if we continue to spend strongly on

We are simultaneously looking out for potential leaders
and ensuring that all employees feel heard and
understood, which results in a strong, dedicated
workforce. Being a category leader in the Industry we
have built our senior leadership through our home
grown talent. As the needs of the business expands, we
have been fortunate to have leaders from the industry
with more than a decade of experience join our
workforce and strengthen our leadership team.

research, grow the business, make sound investment
decisions, and maintain solid reserves to deal with
contingencies and opportunities. While we continue to
declare solid dividends, most of our profits are
re-invested in the business to continue to facilitate our
growth engines and ensure that we live up to your
expectations.

MapmyIndia

Annual General Meeting 2022

Employee Shareholders

Society

We are responsible for the communities we work with
and are constantly striving to improve our society by
uplifting indigenous businesses, partnering with
eminent educational institutes, enabling public

departments with better governance tools such as

CoWin, while also enlightening people of our heritage
through our historical maps, including the Ramayan
maps. We will continue to support our community
through societal outreach efforts and supporting

better access and care in more places across India.

Launch of Ramayan Maps
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Board of Directors

Mr. Rakesh Kumar Mr. Shambhu Singh
Verma :
Independent Director,
Co-Founder, CMD, Age 72 Age 63
Mr. Rohan Verma Mr. Kartheepan
. Madasamy
CEO & Whole Time
Director, Age 38 Independent Director,
Age 50
Ms. Rakhi Prasad Mr. Anil Mahajan
Non-Executive Director, Independent Director,
Age 45 Age 59
A
Ms. Sonika Chandra Ms. Tina Trikha
Non-Executive Director, Independent Director,
Age 49 Age 48
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Committees and Members

Audit Committee

et 3&

Mr. Shambhu Singh Mr. Anil Mahajan Mr. Rakesh Kumar Verma
Chairperson Member Member

Nomination and Remuneration Committee

Mr. Anil Mahajan Mr. Kartheepan Madasamy  Ms- Rakhi Prasad Ms. Tina Trikha
Chairperson Member Member Member

Stakeholder Relationship Committee

-

e |

Ms. Rakhi Prasad Mr. Shambhu Singh Mr. Rakesh Kumar Verma
Chairperson Member Member

WapmyIndia

Corporate Social Responsibility Committee

Mr. Rakesh Kumar Verma Ms. Tina Trikha Ms. Rakhi Prasad Ms. Sonika Chandra
Chaiperson Member Member Member

Risk Management Committee

=]

Mr. Rohan Verma Mr. Kartheepan Madasamy Ms. Sapna Ahuja
Chairperson Member Member

BOARD'’S AVERAGE AGE (YEARS)

38 72

50% 37.5%

Independent Directors Female Directors



RAKESH KUMAR VERMA

Rakesh Verma, a first-generation entrepreneur,
innovator, visionary and philanthropist, Co-Founded
the Company in 1995 with Rashmi Verma with a
vision to build India’s Digital Map at a time when
nobody had ventured into this highly regulated
space. His conviction that majority of any data will
have a location component at some point of time to
come is a reality today, and this Digital Map has
become the backbone of the business of the
Company. Recently, BITS Pilani an Institute of
eminence has conferred on him the BITS Pilani
RATNA AWARD - 2023 with the citation of “India’s
original Digital Map Maker".

Rakesh Verma has played a key role in working
closely with the Government in its policy-making for
the Geospatial Industry. As part of this, he has been a
member of the Government of India’'s Planning
Commission’s National GIS Committee. He has also
served as a member of the Department of Science
and Technology's Legal-sub Committee for the
National Geospatial Policy. He has served as Chair of
the FICCI Committee on Geospatial Technologies for
3 years and currently as the Mentor for the FICCI
Committee on Geospatial Technologies. He is also a
member of the General Body of BITS Pilani.

He has been the Chairman & Managing Director of
the Company since it was founded. He has a total 50
years of experience and 27+ years with MapmyIndia.
He received his Bachelor's degree in Mechanical
Engineering (Hons.) from the Birla Institute of
Technology and Science, Pilani, in 1972 and his
master’'s degree of Business Administration from the
Eastern Washington University, U.S.A, in 1979. He
worked for 10 years in the U.S.A. from 1979-1989 in
various organisations in their business functions and

as faculty, including in EDS (General Motors).

ROHAN VERMA

Rohan is a passionate entrepreneur on a mission to
make our world better through maps and location
technologies. He has significant experience as an
industry leader in the digital mapping, geospatial
technologies, and automotive mobility technologies
sectors. Rohan has been the recipient of the
prestigious President’'s Award for Academic
Excellence at Stanford University, USA from where he
pursued Electrical Engineering. He also holds a
master's degree in Business Administration with

Distinction from the London Business School (2015).

And here too he distinguished himself by earning the
Dean’s List Award. He has previously worked with
leading technology and consulting giants like
Microsoft Corporation in Washington, USA and with
McKinsey & Co. and Intel Corporation in California,
USA. . Being a tech evangelist with rich
entrepreneurial experience, Rohan is sought after by
leading industry bodies and companies. He is a
member of the Cll National Committee on Space and
represents Mapmylndia as a Founder Member in the
Indian Space Association. Rohan was the Vice Chair
at Cll Delhi State Executive Council (2022). He sits on
the Board of the publicly listed Cholamandalam
Investment and Finance Company, the financial
services arm of Murugappa Group.

RAKHI PRASAD

She holds a bachelor's degree of science in computer
science from the University of Michigan and a
bachelor’s degree of arts in economics honours from
the Lady Shri Ram College, University of Delhi. She
also holds a master’s degree of science in financial
engineering from the Columbia University, U.S.A. She
has significant experience in the field of finance and
technology and has previously worked with Goldman
Sachs, Enam Securities, and Matrix Partners. She is
currently an investment manager at Alder Capital.

She is a member of Bloomberg Women's Buy-side
Network and has been featured in the list of India's
Top 100 Women in Finance in 2020 by the Association
of International Wealth Management of India
(AIWMI).

SONIKA CHANDRA

Sonika Chandra is a Non-executive Director of our
Company. She holds a master’'s degree in business
administration from the Wharton School of
Business, University of Pennsylvania, U.S.A. She has
experience in the field of financial services and
technology and has previously worked in the
US.A including with Western Union. She s
currently a vice president at PhonePe since March
2020.

SHAMBHU SINGH

Shambhu Singh is an Independent Director of our
Company. He holds a master's degree in
economics from the Patna University. He is a
retired IAS officer and the last position he held
before retirement was Special Secretary and
Financial Advisor in Ministry of Road, Transport and
Highways, Government of India. He has
significant experience in government
administrative services and has served on the board
of directors of various public sector undertakings
such as Central Electronic Limited, Dredging
Corporation of India Limited, Shipping Corporation
of India Limited, Indian Tourism
Development Corporation Limited, and India Port
Rail & Ropeway Corporation Limited during his
tenure as an IAS officer.

KARTHEEPAN MADASAMY

Kartheepan Madasamy is an Independent Director
of our Company. He holds a bachelor's degree
in electronics and communication engineering
from the College of Engineering, Anna University,
and a master's in electrical engineering from the

University of Michigan.
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He also holds a master's degree in business
administration from the University of Chicago, Booth
School of Business. He is an experienced venture
capital professional and has a technology
background in operations and investments across
various technologies such as automation and
robotics. He has previously worked with Qualcomm
Ventures, White Eagle Systems Technology Inc, and

Rocktron Corporation.

ANIL MAHAJAN

Anil Mahajan is an Independent Director of our
Company. He holds a master's degree in arts from
the Punjab University and is member of the Institute
of Company Secretaries of India. He has significant
experience in the field of corporate affairs and
governance, including corporate law and strategy.
He is presently a director on the board of Kriti
Advisory Services Private Limited, a management
consulting company engaged in advising corporates
in the areas of corporate governance, corporate laws,
corporate strategies, and FEMA matters.

TINA TRIKHA

Tina Trikha is an Independent Director of our
Company. She holds a bachelor’s degree of science in
economics from the Massachusetts Institute of
Technology, U.S.A., and a master’s degree in business
administration from the Wharton School of Business,
University of Pennsylvania, U.S.A. She is an associate
certified coach and holds a certification from the
International Coaching Federation. She has
significant experience in the field of finance,
strategy, product management and investment
banking and has previously worked with Credit
Suisse First Boston, McKinsey & Company, American
Express, and Godrej Industries Limited.
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Leadership Team

Rakesh Kumar Verma

Co-Founder, Chairman & Managing Director

Has total 50 years of experience and 28+ years with Mapmylndia. He holds a bachelor’'s degree
in mechanical engineering from the Birla Institute of Technology and Science, Pilani and a
master’s degree of business administration from the Eastern Washington University, U.S.A. He
has significant experience of 28 years as an entrepreneur. He received the distinguished BITS

Ratna award in 2023 for his ground-breaking contributions to the Indian mapping sector

As CMD and a pioneer in bringing digital maps to India, he currently offers his wealth of
experience in matters related to strategy, company policy and investor outreach. He is
involved in every major decision and works with the rest of the senior team to decide the

direction of the company

Rashmi Verma
Co-Founder & Chief Technological Officer

Has total 42 years of experience and 27+ years with Mapmylndia. Rashmi, an alumnus of IIT
Roorkee, India obtained a Bachelor of Chemical Engineering with Distinction in 1977 and an
MS from Eastern Washington University, USA in 1979. Rashmi has a rich experience in
technology, management, and entrepreneurship of over 40 years in the IT industry.
Leveraging her technical knowledge, she led Mapmylndia's pioneering and path breaking
effort to create the foundation, framework, and architecture for a robust and scalable model
of digital mapping in India. She received the distinguished alumnus award from IIT Roorkee in
2023

As CTO, she currently aids the company by helping drive the innovation of the technological
suite and focuses on the digital transformation aspect of our offerings.

Rohan Verma

Chief Executive Officer and Executive Director

Has 18+ years with Mapmylndia. He holds a bachelor's degree in electrical engineering from
the Stanford University, U.S.A., and a master’'s degree of business administration from the
London Business School. He has been a Director on our Board since July 26, 2007. He is
technocrat, a passionate entrepreneur and believes there is limitless potential to make the

lives of millions of people better.

As CEO, he is responsible for overseeing all aspects of a business from a high-level and
co-ordinates with division heads and senior management and makes key strategy decisions

related to the future of the company.

WapmyIndia
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Sapna Ahuja

Chief Operating Officer

Has 18+ years with Mapmylndia. She holds a BSc degree in Computer Science and MSc in
Applied Operations Research from University of Delhi. She joined your company as a trainee
in 2004 and moved up through the ranks to become the COO in 2018.

Along with her duties as COO of overseeing logistics and driving the entire business on a
day-to-day operational basis, she is also the head of the Automotive division, and is
responsible for managing all aspects of it, including expansion, strategy, and product

offerings

Nikhil Kumar

President - Geospatial Business

Has total 28 years of experience and with Mapmylndia since July 2021. He holds an MS in
Electronics from Kurukshetra University. He has been in the Geospatial industry for the last
26+ years.

As the Head of the geospatial division, his responsibilities encompass all matters related to
government projects and their execution, along with increasing the scope of our geospatial
offerings.

Ankeet Bhat*

Chief Business Officer - Enterprise Business

Has experience of 12+ years with Mapmylndia. He is BE (H) in Engineering from BITS, Pilani. He
joined the company as a trainee in 2010 and moved up through the ranks to become the CSO
in 2021 and now is Chief Business Officer.

As CBO and Head of the enterprise division, his responsibilities include outlining company
strategy to capitalize on the huge addressable market and also handling the entire operations
related to growing the enterprise division. He is responsible for ensuring we are future-proof
and can continue to lead the industry in terms of innovation and quality.

Anuj Jain

Chief Financial Officer

Has total 15 years of experience and 10+ years with Mapmylndia. He holds a bachelor's degree
in Commerce from Rajasthan University. He is a qualified Chartered Accountant (CA),
Company Secretary (CS) and Cost & Management Accountant (CMA) and has significant

experience in the area of finance, tax, and accounting.

As CFO, he is responsible for sustainable financial planning, cost efficiencies, budgeting and
financial strategy. He is an invaluable piece in ensuring that we continue to maintain our
industry-leading financial metrics.
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Rishin Kalra*#

Chief Product Officer - Auto Tech

With over 18 years of global market expertise, Rishin has a proven track record in new
product development, customer empathy, user experience, and product marketing. He also
brings on board his entrepreneurial experience coming out of forming and working on
India’s First Startup focussing on making Carpooling Organised through technology and
also helping save the environment through carbon offset.

His responsibilities include product innovation and working with the Automotive division

to ensure differentiated and high-quality auto technology.

Shishir Verma*
Chief HR & Corporate Affairs Officer

Has total 31 years of experience and 7+ years with Mapmylndia. He has extensive experience
of over 31 years in Business Operations, with 16 years in IT & Telecom industry and over 15
years in the Geospatial Industry. He holds a bachelor's degree in Economics from Patna
University & Master’s degree in Systems Development from NIIT.

As Chief HR, his responsibilities include hiring strategy, corporate affairs planning,
employee engagement and retention and creating a thriving work environment.

Saurabh Somani

Company Secretary & Compliance Officer

Has total 10 years of experience and with Mapmylndia since July 2021. He holds a bachelor's
degree in Commerce from Nagpur University and Diploma in Corporate Laws from Indian
Law School, Pune. He is a qualified Company Secretary and has significant experience in in
the area of legal & secretarial, prior to joining our Company

As CS, his responsibilities include handling all legal and regulatory compliances, along with
advising the company on pertinent issues including auditing, public events and other

statutory procedures.

*The designation has been changed w.e.f. 1st April, 2023

#* Inducted as Senior Management Personnel w.ef. 1st April, 2023

Harman Singh Arora
CEO, Gtropy (loT Business)

Harman Singh Arora is the CEO & Co-Founder of Gtropy Systems Private Limited, which is now
a subsidary of C.E. Info systems limited. Harman's extensive experience in logistics, Saas, has
been instrumental in driving the company's growth and success. He holds an MBA from the
prestigious IIM Lucknow, where he honed his strategic thinking and leadership skills. He also
has a strong technical foundation acquired at the esteemed MIT Manipal. Prior to founding
Gtropy Systems, Harman embarked on an entrepreneurial venture in the food and beverage
industry, establishing "Gossip and Bite," a food cafe located at IIM Lucknow, which is still

successfully running.

As CEO of Gtropy, Harman continues to drive his team of industry specialists to create more
value for your company by focusing exclusively on growing the loT division, which has already
begun to see rapid growth. His responsibilities also cover the newly re-introduced Mappls

gadgets for the retail audience.

Abhit Kalsotra
CTO, Gtropy (loT Business)

Has 8+ years of entrepreneurship experience in the fields of logistics, big data and complex
Al/ML stacks. He also has 10+ years of IT experience, having worked with tech giants like
Motorola, Nokia, LG, Microsoft across various geographies like Europe, US and India. He is the
Co-Founder & CTO of Gtropy Systems Private Limited, which is now a wholly owned subsidiary
of CE Info Systems. He holds a BE (Hons) degree in Computer Sciences from BITS Pilani

As CTO of Gtropy, he is responsible for innovation in the IoT business and works closely with
the team to ensure the products are able to stand out in the minds of customers and has been

instrumental in driving growth for your company.

Gino Kim

President of APAC Business, C.E. Info Systems International INC

Gino Kim, the President of APAC Business, has 26+ years of experience. He has been in the
Telecom and Automotive industry for 26+years and has tremendous experience in product
Planning and Business Strategy in the Automotive sector. With this Automotive Software and
Global experience, Gino is responsible for Mappls' global business expansion. He has a
Bachelor of Business Administration fromm YONSEI University and a master of Policy Studies
from KOREA University. He has worked with Hyundai/Kia and spent his time as the Head of
Country for more than ten years in the USA and Europe.
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Human Capital at Mapmylindia

C.E. Info Systems Ltd. continues to push the envelope in
terms of leading the Indian geospatial story. This is only
possible with continued efforts from our invaluable
team, who have stayed with us through thick and thin,
and make up the backbone of our Company.

In FY2021-22, we acquired Gtropy Solutions Private
Limited, a company specializing in loT services and
offerings. While we did already have an existing loT
division with strong offerings, our Management was
focused on building up the map-led business, creating
an opportunity to onboard the entire Gtropy

Total Workforce

1,170*

936*

734
107

324

303

FY21 FY22 FY23

Attrition Rate
13.5% ‘ 17.4%

[l Technical (permanent)

‘ 16.9%

Il Technical (Non-permanent)
I SG&A

*Includes integration of 124 employees from Gtropy

Our key senior management continue to provide
guidance in this volatile market, and the rest of the
team focuses on executing their vision and carrying on
your company’s legacy. We aim to constantly focus on
attracting, training, and retaining our employees. We
believe this to be an integral component to improve our
products and technologies and deepen our

management team and workforce. This has resulted in
a dedicated loT team with management who are
already industry experts, who can now grow the
business to a much larger scale than before. In just one
financial year, we have witnessed remarkable growth in
the loT division, with the number of loT devices
sold/rented going up 3x from 0.6 Lakh devices to 1.9
Lakh devices and the loT-led revenue increasing by
140% on a yearly basis. We have done our utmost to
integrate the Gtropy team into our existing workforce
and are proud to report that we continue to lead the
industry in terms of employee retention.

Employees by Division

Map-Led loT-Led

790
690

380

246

FY22 FY23 FY22 FY23

[ Technical (permanent)

Il Technical (Non-permanent)

products and technologies and deepen our
relationships with our customers and users. As a result
of the job satisfaction and validation provided to quality
talent, we were able to stay ahead of the industry-wide
war for talent, reporting lower attrition (16.9%) than the
industry average (220%).
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Diwali Celebrations 2022

As of FY2023, your company's workforce reported a
strength of 1170 employees. Out of these, 660
employees assist your company in a permanent role, up
from 581 in FY2022. Most of the increase in hiring went
towards bringing in higher skilled technical permanent
employees, to evolve with needs of our business.

Out of our existing workforce, 13.07% are female. We
believe that every employee has the calibre to be part of
the leadership team, and are strongly committed to
helping them realize their full potential through a
variety of training and upskilling programmes, notable
ones being.

Ranchi Software Development Centre

Under the visionary Leadership of our Founders Mr.

Rakesh Verma & Mrs. Rashmi Verma, your Company

.

Mapmyindia Premier League 2022

decided to tap into the talent from Tier 3 cities of India
by providing an opportunity and exposure to the
geospatial industry. Hence your Company opened up a
Software Development Centre in STPlI Ranchi
(IJharkhand) in September 2021 employing technical
graduates from eastern India. Currently the centre has a
strength of around 28 people along with a Centre
Manager. The employees at the Development Centre
are trained and then allocated work on different
Software products and Projects. Promising employees
are given the option to be transferred to Delhi office for
more challenging roles. The gap at the Ranchi Centre is
further filled and this process helps us acquire, train
and upskill new talent.
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Our Association with BITS Pilani:

Our association with BITS Pilani an Institute of
eminence, ages back to 1972 when our Co-Founder,
Chairman & Managing Director, Mr. Rakesh Verma
graduated from the Institute. In order to nurture
Academia and Industry collaboration your Company
embarked on a mutually benefical partnership with
Bits Pilani. The Company and the Chairman have been
regularly contributing in multiple ways under
this collaborative approach since 1995:

(i) The Company contributed INR 25 lacs to help build
Machine Learning and Artificial Intelligence Lab at BITS,
Pilani, in 2017. The purpose of the lab is to leverage the
power of Al, machine learning, advanced analytics, big
geospatial and behavioural data.

(ii) Our Chairman’s inclination and desire to support
BITSians was witnessed during APOJEE'17, the
technical festival of BITS, Pilani, where he took on the
burden of managing a committee of students to

encourage and inspire sponsors to help them finance
the festival.

(iii) The Company pledged a sum of Rs. 1 crore in 2021
for the BITS Pilani incubation and innovation centre.

(iv) In 2022, our Company granted Rs. 18.85 Lakhs for
the project titled “Big Data Management and Privacy
Preservation for Wearable Biosensor Data in Healthcare
Monitoring Using Feature Vector Store And Federated
Deep Learning”. Also, one of our employees has joined
the BITS, Pilani campus as a PhD researcher in 2022
with an aim of upskilling resources.

(v) Our Company also has been regularly providing
training to PS-1 and PS-II students for the last 15+ years.

As a successful and distinguished alumnus of the
institution, our Chairman and your Company is
committed towards making this collaboration a success

story, leading the way for academia and industry

partnerships!

WepmyIndia

Wellbeing For Employees And Their
Families

We have doctors on call with easy access to nearby
hospitals. Employees are given regular physical
wellness checks along with periodic emotional wellness
checks to prevent burnout and facilitate creativity.

Rs. 101.7 Crores @+ Group Mediclaim
insurance coverage for

employees and their
families upto INR 3 lakhs

Group Term
Life Insurance e Stress Management

Workshops

e Counselling facilities

Internal Control Systems

Your company has adopted global practices
for evaluating and reporting on internal controls,
based on its operational experience in multiple
countries. It has also implemented ERP solutions in
its operations to integrate various facets of
business operations, including Human
Resources, Finance, Logistics, Research and
Development and Sales. This has enabled your
company to control and monitor its operations and
strengthen the ability of internal controls to
function most optimally. The evaluation of internal
controls is an integral part of the plan for Audit
& Assurance Organization.

Corporate Social
Responsibility

With an aim to play a positive role in the
community and keeping under consideration the
social impact our Company has been taking up CSR
initiatives:

. Road Safety Awareness Program: Mapmylndia along
with UP police is working towards Road Safety in UP.
An MoU is signed between our Company and UP
Police for leveraging tech platform Mappls App for
traffic & safety with the following objectives - To
improve flow of traffic and reduce accidents in Uttar
Pradesh by alerting users to current road speed
limits, accident prone zones, sharp curves, speed
breakers, potholes etc.,, Mappls app users will get
better & safer navigation with official, live traffic &
safety info.

« Har Ghar Tiranga Campaign: Mapmylndia was a part
of the incredible accomplishment wherein over 6
crore Tiranga selfies have been posted on the Har
Ghar Tiranga website wherein the map platform is
powered by Mapmyindia. The hybrid programme
envisioned a physical and emotional connect with
our National flag and a personal feeling of self-pride
for the nation, as well as a collective celebration and
amplification of patriotic fervour through the act of
uploading a selfie on the special website created for
this initiative.

. Education & Research: The Company contributed

INR 25 lacs each in FY 21 & FY 23 to BITS, Pilani.
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Our Chairman’s Philanthropic Contribution to Society

« In 2023, our Chairman personally pledged Rs. 15 crore to BITS Pilani for an International level Convention Centre
and Conference Hall in BITS Pilani Campus.

« In 2022 Convocation at BITS Pilani, our Chairman was awarded with “BITS Pilani Distinguished Alumnus
Award 2020" by the Vice Chancellor.

« BITS Pilani an Institute of eminence has conferred on our Chairman the BITS Pilani RATNA AWARD in 2023 with the
citation of “India’s original Digital Map Maker”

As a successful and distinguished alumnus of a distinguished institution, our Chairman and the Company is
committed towards making his alma mater even more prestigious, even more sought after!

MapmyIndia

Management Discussion and Analysis (MD&A)

Global Economic Scenario

The global economy witnessed a good extent of
volatility in FY2023, with rumours of a potential
recession in the US and Europe exacerbated by rising
inflation, supply chain predicaments and continuous
geopolitical tensions in Europe. Central Bank policy
continues to combat these issues, but time will be
needed to fully show the counteractive effects.

The International Monetary Fund (IMF) reported that
the global economy grew by 3.4% in CY2022, slowing
down from the 5.9% growth observed in CY2021. This
de-growth largely stems from the more advanced
economies. The US continues to combat high inflation
and the Federal Bank is expected to raise rates into
restrictive territory, while China recently opened up
their economy following another serious episode of
COVID-19, resulting in a nation-wide shutdown for the
majority of 2022.

However, developing economies have shown extreme
resilience, growing nearly double the rate of developed
economies. This is largely driven by the fact that
developing countries have relatively more affordable
alternatives towards economic recovery. Offshoring and
outsourcing activities have led to larger inflow of funds,
ultimately helping these economies in combating
issues such as unemployment and driving up consumer
demand. Global growth is expected to slow from 3.4%
in 2022 to 2.9% in 2023, with advanced economies
displaying a more pronounced slowdown. China and
India are expected to account for 50% of global growth.
Global headline inflation is expected to fall from 8.8% in
2022 to 4.3% in 2024.

In the wake of this uncertain economic condition, the
Geospatial industry continues its rapid advancement,
with rising demand for services including navigation,
location-based analytics providing leverage as a new
driver of growth. While the global semiconductor-chip
shortage still continues to be a bane for IT and
electronic-based industries — such as automobile -
improving supply chains have resulted in stabilization

as compared to FY2022. ESG is also increasing in priority
as companies look for sustainable solutions as an
indicator of societal responsibility.

Sources: IMF World Outlook 2022, BlackRock 2023 Global
Outlook — A New Investment Playbook, ING — Global Economic
Outlook 2023, Fidelity International - 2023 Outlook: Navigating
the Polycrisis

Indian Economic Scenario

FY2023 was a strong year for the Indian economy,
displaying growth of 7.2% from the previous year. This
is largely due to the increased pervasiveness of
offshoring and outsourcing as multi-national
corporations (MNCs) continued to optimize costs and
India providing a vast pool of young talent as an
attractive prospect to obtain quality services at a
reduced cost.

However, inflation of 6.7% in FY2023, has eased to 4.3%
in May 2023 but there is still a long way to go before we
can claim that India has achieved an ideal economic
state. The RBI has implemented assertive monetary
policies to guide headline inflation from 5.7% as of

March 2023, towards the medium-term target of 4% by
2024. The RBI has projected India’'s Gross Domestic
Product (GDP) growth to reach 6.4% for FY2024.
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Digital Maps and Location
Intelligence Technology &
Services

With the increased pervasiveness of a location
component in nearly every industry, digital maps
continue to increase in popularity in India. Industries
such as automotive, telecom, e-commerce, retail, FMCG,
BFSI, logistics and food delivery all find a need for
hyper-local digital maps. The Indian digital map
services market is expected to be valued at US$ 4.2
Billion by CY2025 and the Indian Mobility Navigations
Solutions and Telematics market is expected to be
valued at US$ 45 Billion by CY2025. This growth is
expected to be derived from growing app downloads
and increasing smartphone penetration (75% in
CY2023E) in India as a result of better infrastructure and

increasing use cases for location-based data platforms.

Automotive & Mobility Industry

In FY2023, there were 21 Million new vehicles produced.
The automotive industry is expected to continue to
thrive as the number of new vehicles increases to 25
Million by FY2028 driven by high consumer demand.
Digitization and electrification have been the major
trends of the 2020s decade, making it imperative for
automotive OEMs (Original Equipment Manufacturers)
to stay at the forefront of NCASE (navigation and
connected, automatic, shared, and electric) vehicle
technology. The industry adoption rate of maps and
technologies stood at 11% in FY2023 and is expected to
be 25% in FY2028. The potential revenue opportunity for
the industry is estimated at Rs. 500 Crores by FY2028.

Sources: SIAM, Vahan, Company, Frost & Sullivan Report, 2021,
Datareportal

MapmyIndia

Consumer Tech and Enterprise
Industry

India is the second largest e-commerce market in the
world. With improving infrastructure allowing for
growing internet connectivity in smaller towns, cities
and villages, Indian ecommerce users are projected to
grow to 885 Million by FY2025. This growth will be
further driven by increasing disposable income in
non-metro cities along with larger awareness of the
range of services offered through non-conventional
methods including door-to-door delivery, which relies
strongly on a bedrock of location-driven platforms and
analytics. There are around 2,700 well funded digital
companies that are a potential customer base for maps
and location based technology products.

Digital transformation begun as a response mechanic
to the pandemic but has grown in popularity as
traditional companies continue to focus on increasing
efficiency in areas such as business growth, operational
efficiency, and risk management. There exists a large
potential market for companies that wish to use
technologies such as IoT and Al/ML to improve analytics,
feedback, and tailor product offerings that suit their
specific strengths. There are around 2,300 conventional
or traditional companies of scale that are a potential
customer base for maps and location based technology
products.

By FY2028, out of the potential 5000 digital and
conventional customers, 1000 such companies may
adopt maps and location based technologies creating a
combined revenue potential of Rs. 1000 crores.

National Geospatial Policy 2022

In December 2022, the Ministry of Science and
Technology announced the National Geospatial Policy
2022. This policy is another push by the government to
liberalize the sector and aims to democratize
information by promoting the use and reuse of
geospatial data, products, and services by providing
open-access solutions through a network of Geospatial
Platforms at national and sub-national levels. It was
created with the vision of India having a coherent
national location data framework/ Geospatial
Knowledge Infrastructure (GKI) by 2030. All Geospatial
Data produced using public funds, except the classified
geospatial data collected by security/law enforcement
agencies, shall be made easily accessible for scientific,
economic, and developmental purposes to all Indian

Entities and without any restrictions on their use.

Source: National Geospatial Policy, 2022

Besides traditional companies, various governments

have also been looking for ways to transform themselves
digitally. By FY2028, out of a total customer base of 5,000
Local, State and Central governments and departments,

Apart from this, there are 300+ Million existing vehicles
on road which is expected to increase to 340 Million by
FY2028. With an upsurge in demand for data and
connectivity, we are witnessing increased penetration with local government making up ~90%, 1000 such

of high-end loT devices that ultimately creates a large departments are expected to adopt maps and location

after-market opportunity for us. Out of 340 Million based technologies. Thus, creating a potential revenue

vehicles, 30 Mn vehicles are expected to adopt these opportunity of Rs. 1200 Crores for the industry.

technologies, from the current 4 Million, in the Sources: Inc42, Company Sources: Frost & Sullivan Report 2021
upcoming years. The potential revenue opportunity for

the industry is estimated at Rs. 6,000 Crores by FY2028.


















https://www.youtube.com/watch?v=h5lO2XADWkQ
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