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Product Launch

Explore India with Mapmylndia
Navigation Device \

v means of a highly innova

B tive driving-guiding-mecha
nism, introduced By
Mapeylmdia = the country’s beading mavi-
gable map data providing company — one
can explore pow the entire India. The com-
pany has declared the installation of an
unparalleled car-aavigation-gevice, based
on the “Cihehal Podssonmg Syitem’ (GPS).
More than 55000 wowns and villages, 150
cities, 200,000 eminent business and tour-
ist spols and the cites like New Delhi,
Gurgaon, MNoida, Greater Noida,
Faridabad, Ghaziabad, Chandigarh,
Mohali, Panchkula, Mumbal, Nawvi
Mumbai, Thane, Pune, Kolkata,
Hyderabad, Secundrabad, Bangalore and
Chennai = will now be ander the observa-
tion of this unterpaiied car navigating sys-
fem. Two different hardware mod-
els of the Navigator (the Delptu Nav 200
and the AMAX 06GPSA) are obtainable
novw in Delhi, Bangalore and Chennai, An
in-buaill GPS system, a 3.5 colour touch
scneen, a Samsung 400 MHz processor, the

supplementary multimedia features 1o play
movies, music, games, photos and an acd-
dress book to store the addresses of the
favourile destination are the imperative faa-
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tures of the device,

It will also inform the travellers abowr
the preeminent locations situated on the
course of the Eur'nt;.r and around the desti-

nation. [f the dnver overlooks a road or
deliberately opts for a substituse one, the
auto fe-routing device will immediately
start aiding himi'her in this respect,

Mr. Rakesh Verma, the ML) and the
CE of the Info Systems, had eommenied
in this respect — “In countries like India,
where roads either don’t have names, or
road signs are not cleasly marked, fol-
kowing directions based on posd names
or traditional methods can be a frastrat-
ing expenience. With GPS technology
and accurate Mapmylndia maps. telling
yira exacilly where t0lake your next um,
unnamed roads or unclear road signs ane
no bonger an issue.”,



